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QUINCY MEDICAL CENTER LAUNCHES TELEVISION 

ADVERTISING CAMPAIGN

Ads focus on QMC’s superlative care provided close to home

Quincy, MA (January 8, 2009) – Quincy Medical Center rang in the New Year with a fresh new television advertising campaign aimed at refamiliarizing south shore residents with the hospital, its high quality services and outstanding medical staff. This is the hospital’s first foray into television advertising. 

“Cable television is a very cost effective, high profile way to let our community know Quincy Medical Center is here with the highest quality services and personalized care a patient could ask for -- and you don’t have to travel to Boston to get it,” says Janice Sullivan, QMC Director of Marketing & Public Relations. “We look forward to seeing how these new spots are received by the public.”

Created and produced by PowerFlite Communications of Quincy, the campaign consists of six 30-second spots that will be broadcast on a variety of widely watched cable television stations, including the The History Channel, CNN, Fox News, Discovery, Lifetime and Food Network among others. The ads highlight the tremendous cadre of physicians affiliated with QMC and the following services:

Surgical Services

Cancer Services

Cardiac Services

Women’s Imaging Services

Diabetes Services

Quincy Medical Center is a 196-bed acute care community-teaching hospital providing South Shore residents with comprehensive medical and surgical services. The medical center’s Alliance for Quality with Boston Medical Center (BMC), formed in 1999, brings academic medicine to the community. Quincy Medical Center is a leader in quality benchmarks both state and nationwide.
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